DESIGN GUIDELINES

World Book Day is the biggest celebration of books
and reading in the world. This toolkit outlines how
to use our assets successfully, to promote the
World Book Day brand story in your setting




COLOUR

The World Book Day
palette is limited to two
colours. These should be
used together with black
and white and no other
colour.

C:0 M:10 Y:100 K:O

R:225 G:221 B:0O

#FFDEOO

C:53 M:0 Y:3 K:O

R:108 G:206 B:235

#6CCDEA




LOGO

We have created a bespoke
logo for our 20th birthday:.
This logo sits at the centre
of our brand, holding all the
designed materials together.
No other logos from past
years should be used.

The World Book Day logo
must be used on all partner
product, point-of-sale and
marketing communications
(but can only be used on
materials promoting books).
All materials featuring our
logo or assets should be
approved by Kirsten Grant at
World Book Day.

When in doubt, please ask.

Usage
The logo should ideally sit top centre. If you FULL VERSION OF
have limited space, please use the simpler THE LOGO

version of the logo in the assets folder. This
can bleed off the top of the page.

The eyes in the word ‘Book’ MUST look in SIMPLER LOGO
the direction of the most important thing
on the material.



FONTS

Using consistent
typography is a key
element of the brand.

Archer, Pichon Display
and Pichon Body are the
core fonts.

ARCHER

Archer should be used for
all body copy. It can also
be used on flashes and

subheads.

PICHON

Pichon should be used for
headlines and to add an
extra illustrative element
to the design.

ARCHER
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STRAP-
LINE

Our 2017 strapline has
been illustrated by Liz
Pichon, and should be
used on on all marketing
materials. Please only
use this version. It should
always feature on a sign
being held by a child
(these are provided in the
assets folder).

The word ‘today’ can
be removed where
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OTHER
ASSETS

A selection of additional
assets are available to add
dashes of personality and
fun to design collateral.
You can use these to

hold text and they can be
coloured up in our palette
colours.




DESIGN
EXAMPLES

Here are some design
examples from this
year’s campaign to use
as inspiration and to get
a sense of how the fonts,
illustrations, photos and
logos should be used
together.

All design should be kept
on a white background.
Solid panels can be used
to add colour.
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DESIGN
EXAMPLES

CONTINUED...
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‘World Book Day is a *

phenomenon’
SARA COX, BBC RADIO 2 *

“We cho 4 t Ih @
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afternoon. It reminded
me yet again what an
incredible event

reading was at a point of national crisis. The
previous year a Government report had been
released showing that 42% of 11-year-olds failed

&
. --.probably the most - @WorldBookDayUK is.” to achieve level 4 in reading and writing on entry
important day of the year. to secondary school. We wanted to do something
KINGSMEAD PRIMARY SCHOOL, A OLINE CROWD; to reposition reading and our message is the same “World Book Day has gone from
strength to strength...It seems

PARENT (VIA TWITTER)

B 1S FOR BOOK, BBC4

today as it was then — that reading is fun, relevant,

accessible, exciting, and has the power to transform

lives. I’ve seen first-hand how World Book Day has
affected social change and long may it continue.”

impossible now for pParents
schools, booksellers, publishe;‘s
and a large proportion of the
general public to be unaware of
[it] and the activity it generates
nationwide is phenomenal.”

“But I thought
authors were dead”
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FONT
USAGE

x A POETRY »
.- BUNDLE *»

When using brand
fonts, please use
sympathetically
and in line with
any partner fonts.




PHOTO-
GRAPHY

For the first time, we

are using a multimedia
approach to illustrate

our campaign, featuring
illustrations by Liz Pichon
and exclusive photography.

The photography /
illustration should be
used at least once on all
marketing materials.

A wide range of children of
all ages and races have been
supplied. Please ensure

you use a diverse range of
children on all design.

Here are some examples.
A full range can be found
in the assets folder.

All materials should include
the copyright lines:
Illustrations © Liz Pichon.
Photography ® Simon Webb.




PHOTO-

GRAPHY
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CONTACT

KIRSTEN GRANT
DIRECTOR

kirsten.grant@btinternet.com

CLAIRE SHANAHAN
PROJECT MANAGER

clairemshanahanwbd@gmail.com

worldbookday.com




